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Il. QUA TRINH PAO TAO

1. Dai hoc:

Hé dao tao: Chinh quy

Noi ddo tao: Truong Pai hoc Qudc té Tp H6 Chi Minh — Pai hoc Qubc gia Tp H6 Chi Minh
Nganh hoc: Quan tri Kinh doanh

Nudc dao tao: Viét Nam Nam t6t nghiép: 2015

Bing dai hoc 2: Nam tot nghiép:

2. Sau dai hoc

- Thac si nganh/chuyén nganh: Quan tri kinh doanh Nam cip bang: 2017

, ‘ ’ ‘ Noi dao tao: Truong Pai hoc Qudc
té Tp HO Chi Minh — Dai hoc Quoc gia Tp H6 Chi Minh

- Tén luan van: The influence of country-of-origin image on customer-based brand equity and
customer behaviors: An empirical study on Vietnamese household appliances market

- Tién si chuyén nganh: Quan trj Kinh doanh Nam cép bang: 2023

’ i ) ‘ Noi dao tao: Truong Dai hoc Quéc
te Tp H6 Chi Minh — DPai hoc Qudc gia Tp H6 Chi Minh

- Tén luan an: Scale development for consumer cosmopolitanism in emerging market: A study
in Vietnam

3. Ngoai ngir: 1. Tiéng Anh Mirc d6 sir dung: Tot
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I11. QUA TRINH CONG TAC CHUYEN MON

Thaoi gian Pon vi cong tac Cong viéc dam nhiém

Cong ty TNHH Bosch Viét L . .

2014 - 2015 Nhan vién phong Marketing
Nam
Cong ty TNHH Rohto- A n :

2015 - 2016 . Chuyén vién Marketing
Mentholatum (Viét Nam)
Coéng ty TNHH KPMG (Viét ,

2016 - 2017 Truong nhom Marketing
Nam)

P Truong Pai hoc Ton Duc i L

2017 dén 08/2022 . Vién churc giang day
Thang

07/2023 dén nay Truong Pai hoc Pong Thap | Vién chuc giang day

IV. QUA TRINH NGHIEN CUU KHOA HQC

1. Céc d tai nghién ciru khoa hoc da va dang tham gia (thudc danh myc Hoi dong Chirc danh
giao su nha nudc quy dinh):

TT Tén dé tai nghién ciru Nim bat Paé tai cap (NN, Trach nhiém
dau/Nam B0, nganh, tham gia trong de
hoan thanh truong) tai

Xay dung chién luoc thu hut
dau tu, cai thién moi trudng

kinh doanh, d¢ xuét cac giai Thanh vién nhom

01 ] 5 ) ) N 2017/2020 Tinh o
phap nham kéu goi nguon nghién clru
vén chét lugng cao vao cac

du &n trong diém Gia Lai

Nguoi tiéu dung vi nhéan
loai la phan khuc thi truong
quan trong trong thoi dai
toan cau hoéa; mét du an
nghién cuu thuc nghiém tai
Viét Nam

Thanh vién nhém

02 2019/2020 Truong

nghién ctru

Xay dung va ung dung mo

hinh chap nhan cong nghé . . ,
. o . . Thanh vién nhom
03 | méi dua trén dac tinh cua | 2022/2024 Trudng o
e . . nghién cuu
nguol Viét Nam thudc thé

hé Z trong nganh Dich vu

2. Cac cong trinh khoa hoc da cong bé (thugc danh myc Hoi ddng Chuc danh gido su nha nude
quy dinh): Tén cbng trinh, nam céng bo, noi cong bo.

TT Tén cbng trinh Nam cong

bo

Tén tap chi
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