BO GIAO DUC VA PAO TAO CONG HOA XA HOI CHU NGHIA VIET NAM
TRUONG DAI HQC PONG THAP Poc lap - Tw do - Hanh phuc

Pong Thap, ngay 30 thing 12 ndam 2021

LY LICH KHOA HQC
I. LY LICH SO LUQC
Ho va tén: Thi Bich Chau Gi6i tinh: N
Ngay, thang, ndm sinh: 10/03/1987 Noi sinh: Sa déc- Pong Thap
Qué quan: An Giang Dan tdc: Kinh
Hoc vi cao nhét: Thac si Nam, nudc nhan hoc vi: 2019, VN
Chtrc danh khoa hoc cao nhit: Nim b6 nhiém:

Chtrc vu (hién tai hoac trude khi nghi huu): Giang vién

Pon vi cong tac (hién tai hodc trudc khi nghi huu): Khoa Kinh té Truong Pai hoc Pong Thap
Chd & riéng hodc dia chi lién lac: 90 Tri€u Quang Phuc, Long Xuyén, An Giang

Dién thoai: (+84)903948409

E-mail: tbchau@dthu.edu.vn

II. QUA TRINH PAO TAO

1. Dai hoc:

Hé dao tao:  Pai hoc

Noi dao tao: Pai hoc An Giang

Nganh hoc:  Kinh t& d6i ngoai

Nudc dao tao: VN Nam tdt nghiép: 2009
Bang dai hoc 2: Nam tdt nghiép:

2. Sau dai hgc

- Thac si nganh/chuyén nganh: QTKD (Marketing)

- Nam cép bang: 2019

- Noi ddo tao: PH Qudc té- PH Qubc gia TPHCM

- Tén ludn van: The effect of brand equity components on purchase intention: A comparable
study of Santen Viet Nam’s Oflovid in An Giang Province

w

. Ngoai ngir: 1. Tiéng Anh Murc dg sir dung: Luu loat, trinh do
IELTS 6.5 (2011), C1 certificate- Can
Tho University (2013), TOEIC 805
(2014)

2. Tiéng Trung (phd thong) Mirc d¢ sir dung: Giao tiép co ban

3. Tiéng Phap Muic do stir dung: Trinh d6 So cép
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III. QUA TRINH CONG TAC CHUYEN MON

Thoi gian Don vi cong tac Cong viéc dim nhiém

Thang 1 nam 2010 bPai hoc Déng Théap-Khoa -Tham gia giang day dai hoc, phu
trach cac mon (gdém thanh toan quoc
té, nghiép vu ngoai thwong (soan
thao cac tai lieu xuét nhap khéu),
Tiéng Anh chuyén nganh quan tri,
Quan tri Marketing .

dén nay Kinh té

-Tién hanh nghién ciru, xuat ban cac
bai bao trong cac tap chi chuyén
nganh, tham gia cdc du an nghién
ctru linh vuc kinh té, marketing...

-Tham gia vao qué trinh kiém tra
trinh d6 nguoi hoc, bao gém viéc dé
Xudt cac cau hoi / bai kiém tra, ky
thi két thuc hoc phan va tham gia
vao hoi dong kiém duyét dé cuong
hoc phan, khung chuong trinh ddo
tao.

-Lam c¢d van hoc tap cho sinh vién,
cung cap, hudng din va hd tro gido
duc cho sinh vién b.':fmg cach lap lich
biéu, gi6i thiéu khoa hoc va xéc
dinh céc giai phép gido duc phu hop
cho cac nhoém sinh vién khac nhau,
V.V.

IV. QUA TRINH NGHIEN CUU KHOA HQC

- Bai bao khoa hoc di cong bd

Thi Bich Chau, Tran Tien Khoa. (2017). The effect of brand equity components on purchase
intention: A comparable study of Santen Viet Nam’s Oflovid in An Giang Province. The UHD-
CTU Annual Economics And Business Conference 2017.
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